COMMUNITY MODELS

COMMUNITY & AGENCIES

COMMUNITY EDUCATION

HOMELESS YOUTH COUNCIL

COMMUNICATE | ——

<«—Target Audiencess———»

B —

COORDINATED SERVICES
TEAM

| —

HOMELESS/NEAR-HOMELESS
YOUTH (& FAMILIES W/ YOUTH)

ASPECTS MESSAGE MODES
Social Services e Print
e Radio
Faith Community How to help, etc. o« TV
Funders Funding needs, etc. * Interqet
e E-mail

Business/Employers

Education

Legislators

Judicial

General Public

Other

e Word of Mouth

¢ Presentations

e Other: Yard
Signs, Shirts,
Billboards,
Window Decals,
etc.

DIRECT (ON-SITE) INDIRECT
PROVIDE LOCATIONS PROVIDE AVENUES
e Programming | Shelters e Programming | e Classrooms
e Services Motels e Services e School Social
e Presentations | Soup Kitchens e Presentations | Workers & Coun-
e Information Food Banks e Information selors
e Supplies Clothing Banks « Supplies e Homeless Ser-
(clothing, food, | Youth Hangouts (clothing, vice Providers
personal care | Parks food, per- « Service Agencies
items, etc.) Other sonal care e DFR
items, etc.) e DCS
e Courts

CREATE
AVENUES FOR TAKING ACTION

THROUGH COORDINATED SERVICE DELIVERY




